Gas station marketing theory and practice [Paperback](Chinese Edition) « eBook \ 27AGVOB3RC

Gas station marketing theory

ih v, and practice [Paperback
gg:ﬂ'tf % (Chigese Edit[ion% ]
1% 2= B 5

mER &N

By TIAN JING HUI

paperback. Book Condition: New.
Language:Paperback.Paperback Pages Number: 395
Publisher.: Petroleum Industry Press; 1 edition (July 1. 2006).
Book summary of the basis of domestic oil product sales year
to innovative services. the development and growth
experience. the gas station aspects of the origin and
development of business strategy planning. brand building.
and workflow optimization. cost control. information systems.
supply chain management. marketing. human resource
development. innovation management system to exp.

ra READ ONLINE
[ 5.5MB ]

Reviews
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